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As the board year comes to a close, I 
want to extend my sincere gratitude to 
all the members of SMPS Central Florida. 
It has been an honor to serve with 
each one of you, and I am proud of the 
commitment of our members to better 
our organization. Following the path of 
our strategic plan, we have shared an 
amazing year full of insightful programs, 
engaged membership, and enhanced 
communication. 

The landscape of marketing and business 
development in the AEC industry is 
rapidly changing, and SMPS is leading 
the charge to enrich knowledge and 

advance practices that build business 
for professional services firms. SMPS’s 
vision: “Business Transformed through 
Marketing Leadership,” is coming to life 
in Central Florida as we watch marketing 
teams grow and glass ceilings shatter 
as individuals are elevated to positions 
within their company that have been 
created with marketing leadership in 
mind.

Our chapter is full of some of the 
brightest minds in the AEC world. I 
am consistently humbled at the level 
of collaboration and support that is 
provided within SMPS Central Florida. It 
is not only a place to find professional 
development opportunities and 
marketing resources, but life-long 
friendships.

If you remember my call to action from 
last year, I asked you to use this quote 
as a catalyst to take the leap and get 
involved: “Busy people talk about how 
they’re ‘too busy;’ productive people 
make time for what’s important.” As you 
continue on your path, I encourage you 
all to make time for your professional 
development by seeking a leadership 
opportunity outside of your company, 
whether within SMPS or another 

organization. My position as SMPS 
president has given me the chance to 
grow and learn beyond what I thought I 
was capable of, and for that I am grateful. 
Looking back on the last year I can 
say with confidence that if you stretch 
yourself to prioritize your professional 
growth, you’ll be glad you did!

I am excited for what lies ahead in the 
2018-2019 board year, and the plan that 
has been set forth by our next president, 
Michelle Hubbard and the board of 
directors to expand on the vision of 
SMPS. 

Thank you for letting me be a small 
part of your life over the past year. I 
look forward to seeing you all at the 3rd 
Annual AEC Art Gala on August 25th!

All the best, 

Rachael Frohardt
SMPS Central Florida Chapter President
PCL Construction

RACHAEL FROHARDT  
PCL Construction Services, Inc.
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Event Coordination 101 +
Proposals (and Interviews) 
that Lose + It Takes a Village
+ Social Media Strategy 

Hopefully you have attended one 
of the past few months marketing 
mechanics event. In April, SMPS 
hosted events coordination 101, 
which provided our members tips 
and checklists on how to run a 
smooth event for any size event. A 
key takeaway was although a budget 
may drive the event on many levels, 
there are always options on how 
to make an event memorable and 
give your guest an experience. In 
May, we all gathered together to 
view a webinar on Proposals (and 
Interviews) that Lose. This national 
SMPS webinar gave members some 
do’s and don’ts when submitting 
proposals and going to interviews. 
The webinar focused on common 
mistakes and how to avoid them.

In June, SMPS treated members 
to a second chance to hear from 
Rania Sadrack, National Healthcare 

Business Development for TLC 
Engineering for her “It Takes a 
Village” presentation, which was 
included in the Level Up Education 
event held in May. Rania went 
through the basics of business 
development with emphasis on 
relationship building. She uses 
the approach of listening for an 
opportunity to help others, rather 
than trying to sell to them. She 
encouraged interaction with the 
audience and provided a great 
strategy building exercise. Keep a 
look out for future BD workshops.

The end of July featured Delaina 
Baker, Social Media Strategist and 
all around funny gal, who taught on 
Social Media Strategy and her Rule 
of Thirds concept for how to produce 
engaging content and gain quality 
followers. The Rule of Thirds consists 
of Educate - Entertain - and Inspire. A 
couple of other key takeaways were 
that only 25% of content should be 
promotional and that we should tell 
stories.

In August, join us for the ABC 
Excellence in Construction judging. 

This event provides members the 
opportunity to view and judge 
award submission entries from 
other marketing professionals in the 
industry. 

UPCOMING 
MM PROGRAMS
YOU BE THE JUDGE!
August 07
Award submittals are in! In 
August, join us and Central Florida 
ABC in judging the Excellence in 
Construction Award submittals to
determine the winner(s) of the 
Marketing Excellence Award. Enjoy 
complimentary lunch provided by 
ABC and gain insight into overall 
design, creativity and content 
examples.  

 ADVOCATE. EDUCATE. CONNECT

SMPS CF | MARKETING MECHANICS

MARKETING
MECHANICS

MARKETING 
MECHANICS



 ADVOCATE. EDUCATE. CONNECT

SMPS CF |EDUCATION

EDUCATION

EDUCATION
Level Up! 2018 Spring Education Event

This year’s Spring Education
Event featured new  
branding, a new location and
a new approach!

On May 10th, Embassy Suites 
in downtown Orlando hosted 
nearly 100 Central Florida A/E/C 
professionals from more than 80 
different firms. The lobby buzzed as 
participants anticipated a day packed 
with 14 speakers and two dynamic 
panel discussions that pledged to 
ignite their calling and propel them, 
their teams, and their firms to the 
next level.

The day started with keynote 
speaker, Danielle Gray, Content 
Marketing Strategist of DG Marketing 
Company, who boldly calls herself 
‘The Content Whisperer.’ During her 
session, “Confessions of a Content 
Whisperer,” she empowered the 
crowd with techniques to extract 
marketing content from subject 
matter experts (SMEs) by introducing 
us to five familiar personas and 
showing us how to best utilize their 
strengths in various situations. By 
the end of the session, the audience 
was armed with five ways to obtain 
information and three key questions 
to always ask when seeking technical 
or marketing information.

For the remainder of the morning, 

guests had the option of attending 
one of two breakout sessions— 
“Creating an Agile Proposal Process,” 
hosted by Chaz Ross-Munro, CPSM, 
CF APMP, Implementation Specialist 
at Cosential, or “It Takes a Village!” 
hosted by Rania Sadrack, Principal-
in-Charge for TLC Engineering, and 
Linda Hollingsworth, CPSM, A/E/C 
Business Development Strategist.
Chaz taught a full room about the 
Agile Methodology and how this 
project management process has 
helped overcome communication 
and design challenges in a variety of 
environments. 

By the end of the session, 
she had shown the audience 
how they could improve their 
proposal management processes 
to increase productivity and 
efficiency to gain overall 
success. 

Simultaneously, Rania and Linda 
enthralled a packed room as they 
led an interactive workshop on 
relationship-building. Professionals 
gathered in groups to apply skills 
learned regarding understanding 
their clients, establishing rapport and 
applying knowledge gained through 
client hot-button discovery.

Attendees were eager to implement
key takeaways such as, “… Stop and

 think about what the client wants 
and listen,” and “People don’t care
how much you know until they know 
how much you care.”

The crowd reconvened in the main 
ballroom for the mid-day keynote 
panel which was moderated by Erika 
Booker, HNTB Division Marketing 
Director, and featured four dynamic, 
well-known A/E/C leaders with 
ranging levels of management 
experience in marketing and 
business development. The panel 
 inspired everyone to take their 
leadership to the next level through 
personal testimonies about 
mitigating communication styles, 
seizing promotion opportunities, 
defining measurable goals and 
establishing employee value 
propositions. 

The afternoon brought two more 
breakout options—“Successfully 
Delivering a Great Brand Experience” 
by Joe Quinn, CEO/Founder of Big 
Vision, and “Engaging Your Clients 
with Technology,” a panel moderated 
by Scott Nichols, CPSM, Marketing 
and Brand Strategist for Graphaus 
Design.

Joe’s session answered the question: 
Why care about a brand? He delved 
into the Hierarchy of Engagement 
model and taught attendees how 
to empower customers to advocate 
for their firms. This interactive 
presentation explored several 
emerging digital promotional trends 
within the A/E/C industry including 
web, video, and digital marketing 
strategies that successfully deliver 
differentiated brand experiences. 
By the conclusion of the session, 
participants were equipped to 
develop an effective brand strategy.

Scott’s presentation helped the 
audience make their marketing 
content more differentiated and 
engaging using modern technologies. 
He was joined by a panel of 
industry experts who examined 
how technology can be leveraged 
for marketing and business 
development in the A/E/C industry as 
an antidote for commoditization.

The day concluded with a thought-
provoking, yet inspirational message 
from Mark Fried, Founder of 
Happiness Counts. Mark set the 
stage with statistics about people’s 

happiness and productivity in 
the workplace, demonstrating 
that “happiness isn’t just good for 
your psyche, it’s integral to your 
life.” He used this information as 
a springboard into the value of 
employee happiness to the success 
of individuals and companies alike. 
Throughout the presentation, Mark 
shared proof of the effectiveness 
of his approaches, also known as 
happiness rituals, in stories about his 
company.



SMPS Central Florida hosts 
an annual Summer Social
where members and others 
in the A/E/C industry are
invited to socialize and
network while participating
in fun activities. 

This year’s Summer Social was 
held at Andretti Indoor Karting and 
Games where the 40 attendees 
raced each other in electric go-karts, 
networked with peers, and enjoyed 
tasty drinks and appetizers.

The Chapter’s 11 pairs of our fourth 
Mentor/Protégé Program are more 
than halfway through the program 
year with each pair continuing to 
foster and learn from one another.  
On Friday, June 29th, the University 
of Central Florida (UCF) hosted 
members of the group, along with 
their guests to tour some of their

recently and nearly completed 
construction projects on the 
University’s main campus.  Bill 
Martin, UCF’s Director of Facilities 
Planning & Construction, kicked 
off the tour with an insightful, brief 
presentation about how to do 
business with the University.  The 
tour included the recently completed 
LEED® Gold certified District Energy 
Plant IV and the LEED® Gold certified 
Research I building, as well as Trevor 
Colbourn Hall, the Hitt Library 
and the Student Union, all current 
construction projects.  
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Summer Social + Mentor/Protégé Program

We have begun planning the 
2018-19 Programs. If you have a 
program idea and would like to get
involved with the committee, 
please contact Brandi Melanson
at bmelanson@brph.com. 

SMPS Central Florida was excited to 
welcome Tim Asimos, CPSM, Vice 
President and Director of Digital 
Innovation to help solve one of the 
A/E/C industry’s biggest marketing 
problems: Elevating the Role of 
the A/E/C Marketer. Tim provided 
attendees with tools to champion 
initiatives that tightly align with their 
firm’s highest strategic objectives and 
maintain a singular focus on driving 
growth.

Some of the key takeaways noted by 
attendees included: 

1. Look outside the A/E/C bubble 
for inspiration.

2. Be bold. Be assertive. Know my 
value.

3. Learn to say no strategically – 
and justify it. 

4. Champion the firm’s client 
experience program.

5. Make the CEO’s priorities my 
priorities.

6. Build more relationships with 
operations.

7. Spread Positivity.

We have begun planning the 
2018-2019 Programs. If you have 
a program idea and would like to 
get involved with the committee 
please contact Brandi Melanson at 
bmelanson@brph.com.

PROGRAMS

PROGRAMS
Elevating the Role of the A/E/C Marketer + Gearing up for 
2018-19 Programs



Our student chapter has much to 

share: Fall semester planning, 

SMPS Scholarship (to be awarded

at the Art Gala), new elected board

members and UCF Faculty Advisor,

Marketing Assistant Professor, 

Jonathan Hasford.

While the student members are 
enjoying what’s left of their vacations 
and internships, the student board’s 
gears are rapidly turning as they 
finalize the behind the scenes plans 
for next semester’s calendar. They 
are creating new relationships at 
UCF with the American Marketing 
Association (AMA) and ABC 
Student Chapter. Exciting things 
to come this semester include an 
Adobe Certification Workshop and 
special visits from Hensel Phelps’ 
Michelle Hubbard; WGI’s and SMPS 
Headquarters’ Barbara Stiles; and 
OCI’s Robin Apelado.There will be 
a community give-back event at 
Second Harvest Food Bank and field 
trips to Triangle Reprographics – 
Finfrock’s facility, and one of their 
most recent projects located by Lake 
Ivanhoe in Downtown Orlando. 

The students still managed to craft 
time out for a couple summer board 
bonding activities such as bowling 
and mini-golf. 

These students are on their way to 
becoming future leaders. They are 
eager to learn our marketing ways 
and see how it’s done in real-life. We 
appreciate you making time to give 
back and build a better tomorrow 
in our A/E/C world. If you have 
interest in sharing a piece of what 
you do by either hosting a project or 
office tour, speaking at UCF during 
a Tuesday night member meeting, 
attending an SMPS-UCF local event, 
or volunteering for a mentoring 
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STUDENT CHAPTER
Attend a SMPS-UCF event this Fall!

Peter Bisulca
Marketing Coordinator 
TLC Engineering

Dana Hatchett
Marketing Coordinator 
TLC Engineering

Abigail Tanner
Marketing Manager
HKS

Marie Sarich
Marketing Manager
Rhodes+Brito Architects 

Victoria ReVoir
Marketing Coordinator 
Protean Design Group

Amy Bolton
Corporate Support Specialist 
TLC Engineering

Kylie Brown
Marketing Coordinator 
Hensel Phelps

Sarah Stern
Associate Producer 
Tim Webber Events 

Amanda Goetz
Program Marketing Lead
HDR

Rachel Sauve
Marketing Coordinator 
CORE Construction

Michelle Wurster
Marketing Manager  
KMP Franklin 

WELCOME
New SMPS Members

THANK YOU
SMPS 2018 Annual Sponsors

GOLD

BRONZE

SILVER

opportunity, please contact Lindsay 
Owens at president@smpsatucf.com. 
All knowledge is welcome. 
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Sponsorship Opportunities

Title Sponsor - $3,500 (limited to one) 
Includes your logo on all promotional material, eight tickets to the event, the honor of 

being a distinguished judge, presentation of the Best in Show award, plus: sponsorship of a 
signature drink, your logo printed on the cocktail napkins, and your logo on the step  

and repeat photo backdrop.

Gold Sponsor - $2,000 
Includes your logo on all promotional materials and six tickets to the event,  

exclusive sponsorship of the food & beverage stations, and your logo on the step  
and repeat photo backdrop.

Silver Sponsor - $1,000 
Includes your logo on all promotional materials, four tickets to the event, and your logo on 

the step and repeat photo backdrop.

Bronze Sponsor - $500 
Includes your logo on all promotional materials and two tickets to the event.

Make an Impact! 
As a sponsor, you will have the attention of:

Thousands of SMPS, AIA, and ABC members
250+ Attendees of the 3rd Annual Art Gala

Thousands of Make-a-Wish supporters
Social media visibility to 12,000+ followers

Local industry leaders participating in the judging of the artwork
Artists from across the AEC industry

All proceeds from artwork sold will benefit the 
Make-A-Wish Foundation of Central and Northern Florida.

In association with

Presented by SMPS Central Florida
Celebrating Artwork by Architects, Engineers & Contractors

In association with

THE THIRD ANNUAL

Event Cost: Member: $75  |  Non-Member: $95
Visit smpscentralflorida.org to register!

All proceeds from artwork sold will benefit the 
Make-A-Wish Foundation of Central and Northern Florida.

SAVE THE DATE 

August 25, 2018
at the Orlando Museum of Art | 6:00 PM – 9:00 PM




