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2019 is in full swing for SMPS Central 
Florida! A lot has happened over the 
past few months. We are tracking 
very well so far for the 2018-2019 
initiatives that were set forth: 

• Implementation of the new 
SMPS brand and increased 
brand awareness

• Succession planning for the 
future of the chapter

• Increasing the value of each 
membership and overall 
engagement

Our rebranding is complete and 
was a great success. Proforma, 
our annual in-kind promotional 
company, has been gracious 
enough to donate some items to 
build our new inventory of updated 
swag! A nice big check off the list for 
that one. 

This year, I made it my mission to 
have the Board of Directors spend 
some time thinking about 2019-
20 and who will fill each position. 
Every board meeting, succession 
planning was an agenda item. It 
is important for the sustainability 
of the chapter to have volunteers 
that are prepared to make the 
leap to join the Board. The call 
for nominations went out in April 

and the Nominations Committee 
received applications for every 
board position! There will be a nice 
mix of tenured board members and 
some fresh new faces in 2019-20. I 
am going to count this as another 
check off the initiative list!

That leaves me with the most 
important initiative of all; increasing 
the value of membership and overall 
engagement. I have yet to run the 
metrics but based on feedback and 
some new names on a number of 
committees, I think we are on track 
to add a check mark to this item in 
August. 

We have had some great 
programing over the past few 
months. Starting with our February 
Healthcare event, that received 
rave reviews. One person even 
commented that this event was 
something they would have 
expected on a national caliber! 

Healthcare was followed by our 
annual community service event 
at Second Harvest Food Bank, 
organized by the Membership 
Committee. The event had a great 
turnout and volunteers received 
some new swag, a trendy SMPS 
ballcap with the new logo. 

May was a busy month! Two major 
events were held. Education kicked 
the month off with its annual full-
day program, LevelUp. Speakers, 
both local and national, provided 
attendees with great takeaways 
and inspiration to take back to their 
firms. The following week, SMPS 
hosted our annual Transportation 
event at the new South Airport APM 
Complex. How befitting to have 
planes and cranes as the backdrop 
behind the stage. The panel and 

keynote did not disappoint! 

One of the best member benefits 
are the FREE FOR MEMBERS 
Marketing Mechanics lunch and 
learn style programs that are 
hosted each month. The Marketing 
Mechanics committee is continuing 
to elevate its programing and 
events have been filling up 
and setting record numbers for 
attendance. Keep checking your 
inbox for the great upcoming 
programs they have planned for the 
next few months. 

Summer is here and even though 
the heat is rising, our programs 
are not cooling off. Look for details 
on our upcoming Summer Social, 
a program panel focused on 
Hospitality and Entertainment, and 
our Year End Awards. 

I can’t believe that we are three 
quarters through the board year. It 
has gone by very quickly and we 
have accomplished so much. I am 
looking forward to the summer and 
celebrating with you this August. 

Thank you to all the volunteers that 
have participated this year. You 
are amazing and our chapter is 
one of the strongest in the country 
because of your dedication and 
commitment to SMPS Central 
Florida and its mission. Have a 
wonderful summer and I look 
forward to seeing you soon!

Best regards,  

Michelle Hubbard, CPSM

SMPS Central Florida Chapter 
President

Hensel Phelps

Message from 
THE PRESIDENT
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The healthcare program was 

another big success this year. 

We had 130 people from the 

A/E/C industry attend the 

program to hear from Central 

Florida healthcare leaders on 

their take on “The Future of 

Healthcare Facilities.” 

We heard from Eric Stevens, 
CEO of Acute-Care Services at 
AdventHealth, Victor Rosenbaum, 
FACHE, Director of Business 
Development Ambulatory Services at 
Orlando Health, and Randall Hartley, 
COO at Nemours. We also had a 
panel discussion that included Kari 
Vargas, COO at AdventHealth, Mike 
Wood, CHC, MSN, Vice President 
of Construction at Medxcel, and 
Jeffrey Kent, former Managing 
Director Corporate Facility Services 
at Nemours, who were invited to offer 

a brief overview that addresses their 
thoughts on the future of healthcare 
as well as answer questions from 
attendees.

Key takeaways from this program 
included: 

• Patient experience is most 
important and hospitals will 
continue to design and build 
facilities with the patients’ needs as 
their number one priority

• There will continue to be a rise 
in freestanding emergency 
departments in rural areas – 
healthcare needs go to where the 
patients are

• Will continue to see a rise in 
telehealth and artificial intelligence

• Facilities need to be designed for 
multi-purpose use

SMPS was proud to host another 
successful event providing 
educational resources that facilitate 
conversation in and around the 
healthcare industry.

PROGRAMS

PROGRAMS
The success of the annual healthcare 
and transportation events! 

Transportation Program 2019: 

Driving Multi-Modal Into 

Central Florida’s Future

On May 16th, more than 100 industry 
professionals gathered at the new 
Automated People Mover (APM) 
Complex at the Orlando International 
Airport to hear a panel discussion, 
led by Jim Hartmann representing 
Alliance for Regional Transportation 
(ART) through the Orlando Economic 
Partnership, and featuring Michelle 
Maikisch, Chief of Staff & Public Affairs 
Officer at Central Florida Expressway 
Authority (CFX), Loreen Bobo, District 
Five Director of Development at 
FDOT, Rusty Roberts, Vice President 
of Government Affairs at Brightline 
(Virgin Rail US), and Tiffany Homler 
Hawkins, Chief Administrative 
Officer at LYNX. With several modes 
of transportation represented 
– highspeed rail, roadways and 
limited access facilities, pedestrians 
and bicyclists, busses, and even 
ridesharing – the conversation 

focused on how each entity was 
incorporating multimodal (and all 
appropriate users) in their current 
to long-range plans to provide a 
safe and user-friendly facility that 
residents and tourists alike could 
utilize. 

After the panel discussion, Stan 
Thornton, COO from Greater Orlando 
Aviation Authority (GOAA,) gave an 
in depth presentation on what the 
future holds for the new terminal 
at Orlando International Airport. 
His presentation touched on the 
aesthetics, open concept, and new 
technologies that are being used in 
the new facility, which was inspiring 
to all. 

SMPS CF | PROGRAMS
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EDUCATION

EDUCATION
Leveling Up. 

On May 9th, the doors of 

Harry P. Leu Gardens event 

center in downtown Orlando 

opened to 65 Central Florida 

A/E/C professionals for Level 

Up! 2019. The lobby buzzed as 

participants anticipated a day 

filled with seven sessions that 

were targeted toward inspiring 

attendees to take themselves, 

their teams, and their firms to 

the next level.

The day started with keynote 
speaker, JonRobert Tartaglione, 
Founder and CEO of Influence 
51, who spoke about the ways 
that influence is tied to success. 
JonRobert is a psychologist and 
behavioral scientist who uses his 
expertise in domains such as social 
psychology, cognitive neuroscience, 
and behavioral economics to help 
his clients build strategies designed 
to shape attitudes, shift decisions, 
and change behavior. He also 
taught attendees how to apply the 
Five Principles of Influence in real 
world scenarios. After his sessions, 

JonRobert made himself available 
the rest of the day for complimentary 
one-on-one consultations.

Later that morning, Steve Martin, 
CEO and President, Omni 
Productions, provided pointers on 
how to market with video during his 
session “Marketing with Video - A 
Tactical Strategy Guide.” Steve’s tips 
included coaching on navigating the 
new (social) media landscape, critical 
questions to ask before starting a 
video project and an overview of the 
three phases of production. He also 
addressed the five components of 
an effective campaign using social 
media and gave tips on how to 
handle DYI video endeavors.

For lunch, the crowd reconvened 
in the main ballroom for the mid-
day keynote panel which was 
moderated by Sherry Ann Tulloch, 
Principal Owner of M&O Marketing 
Consultants, and featured four 
dynamic, well-known A/E/C leaders 
from the consultant and client side. 
The panel challenged the audience 
examination of the importance of 
quality control in the pursuit life 
cycle from the perspective of the 
Marketing/Proposal Coordinator, 
Technical/PM and the Agency/
Owner during her session titled “QC 
or Not to QC: Why is That Even a 
Question?”. 

The afternoon brought two more 
breakout options for everyone—
“Loyalty Lessons” by Jane McCarthy 
of JaneSTORM and “CPSM 
Roundtables,” a panel featuring 
successful CPSMs who shared their 
experiences and the impact that 
earning their CPSM made on their 
careers.

The day concluded with an 
energizing and inspirational 
message from Mary Gardner, Chief 
Motivational Officer, Mary Gardner 
Communications LLC/Inspirational 
Speakers Academy. Mary taught 
fantastic techniques to help make 
attendees networking powerhouses. 

This year’s committee included Ashley 
Shaw, Education Director; Robin 
Apelado, Education Co-Director; 
Keonee Adams, Kimberly Johnson, 
Austin Minks and Lindsay Diven. 

SMPS CF | EDUCATION
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Marketing Mechanics has 

had great success with the 

lunchtime programs this year. 

Members have been exposed 

to techniques that can help 

them grow professionally and 

to develop their skills further. 

These programs have become so 
popular that members are bringing 
along colleagues, helping the 
committee reach a record number 
of guests attending. Attendees are 
welcome to bring their lunch and 
encouraged to eat or network the 
first half hour before the presentation 
begins at noon. 

At the program titled “Gain Buy-In 
from Leadership, Peers and more”, 
Anna Skeete revealed secrets to 
receiving support of great ideas in 
the workplace, even from the most 
skeptical of decision-makers. In 
March, attendees were treated to 
Social Media Strategies and tons of 
tips from our super energetic, slightly 
over-caffeinated presenter, Delaina 
Baker. This jam-packed presentation 
kept the audience entertained and 
wanting more. “The Integration of PR 
and BD to Generate New Revenue” 
presenter Dave Poston explained 
how Public Relations is an often 
overlooked or underused source of 
revenue generation. Last month, 

Diane Diaz talked to us about 
Personal Branding at “The Power of 
You”.

We aren’t slowing down summer 
either! In coming months, we are 
looking forward to educating 
attendees to these lunchtime 
workshops on the importance of the 
internal client and how to make them 
happy, the steps to strengthening 

your brand or rebranding, and solid 
social media marketing strategies 
proven to work. Members are always 
welcome to attend Marketing 
Mechanics Events free of charge 
and welcome to bring a guest at 
an additional charge. In an effort 
to keep the audience comfortable, 
space is sometimes limited. Look 
for e-blasts with information about 
upcoming events and sign-up quick. 

MARKETING
MECHANICS

MARKETING MECHANICS
Lunch and Learns for All Levels. 

The Membership Committee

is always available to answer 

questions from our members

and help new members 

transition into the Chapter. 

In the past few months our 
membership committee held the 
chapter’s SMPS Winter Social at the 
Second Harvest Food Bank. Members 
spent some time peer networking, 
followed by time volunteering as a 
group in the food bank’s warehouse, 
sorting and organizing products.

The Membership committee hosted 
a member appreciation breakfast 
prior to our monthly board meeting 
in March. This event provided an 
excellent opportunity to meet some 
of our newer SMPS members, as 
well as, provide an overview of what 
our organization is all about in an 
intimate setting.

Our Mentor and Protégé program is 
continuing to thrive and mentoring 

is underway. We look forward to 
seeing these pairs complete their 
journey at our end of the board year 
celebration. 

Next up, our committee is focusing 
it’s efforts on planning our Summer 
Social, which will happen at the 
end of June. Keep a look out for 
registration details on this event – 
you won’t want to miss it!

If you ever have any membership 
questions, feel free to reach out to 
the Director, Jackie Pascale or Co-
directors, Maggie Chaffin and Amy 
Bolton. We look forward to seeing you 
at our upcoming programs.

MEMBERSHIP

MEMBERSHIP
We have the answers. 

SMPS CF | MARKETING MECHANICS & MEMBERSHIP
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2018 - 2019
CALENDAR OF EVENTS

9.15.2018 Congo River Social with Student Chapter

9.19.2018 New Member Breakfast

9.26.2018 Adding Video Content to Your Marketing Plan

10.18.2018 AIA/SMPS Social at ACE Cafe

10.21.2018 Student Chapter Fundraiser Buffalo Wild Wings

10.23.2018 Student Chapter Fundraiser at Chipotle

10.24.2018 Develop Data Collection & Maintenance Program

10.30.2018 Student Chapter Halloween Social

11.6.2018 A/E/C Market Forecast with Dodge Analytics

11.14.2018 Tour of Triangle Reprographics Facility

11.6.2018 Student Chapter Fundraiser at Menchies

12.13.2018 CPSM Information Session

1.2019 Mentor-Protege Kick-Off

1.23.2019 The Essentials for Effective Content Marketing

2.06.2019 Member Social + Give Back (2nd Harvest)

2.11-15.2019 CPSM Week

2.26.2019 Leadership Buy-in

2.28.2019 The Future of Healthcare Facilities

3.18-20.2018 SMPS Southeast Regional Conference (Asheville)

3.27.2019 Social Media Strategy

4.24.2018 The Integration of PR and BD to Generate New 
Reveneue

5.9.2019 Level Up - Spring Ahead Education Event

5.16.2019 Driving Multi-Modal into Central Florida’s Future

5.22.2019 The Power of You

5.23.2019 Design & Building Mixer

6.2019 Summer Social Event

6.26.2019 WOW Your Internal Customers

7.24.2019 Brand Workshop

7.31-8.2.2019 Build Business Conference (Washington, D.C.)

8.2019 Hospitality Program

8.15.2019 End of the Year Celebration and 
Mentor/Protege Graduation

8.21.2019 Excellence in Construction Awards Judging with 
ABC

2019 CPSM WEBINARS & TESTING

1.23.2019 Domain 1 Marketing Research 

2.20.2019 Domain 2 Marketing Planning

3.06.2019 Domain 3 Client & Business 
Development

3.27.2019 Domain 4 Proposals 

4.10.2019 Domain 5 Promotional Activity

4.24.2019 Domain 6 Management

05/01 Comprehensive Review

4/29 - 5/3 Test Registration Week

CPSM Study Groups meet in person Wednesdays at 6 PM.

MONTHLY COMMITTEE MEETINGS

Board of Directors     3rd Wednesday
For more info contact MHubbard@henselphelps.com

Communications       1st Wednesday

For more info contact BBourgeois3@henselphelps.com

Education           2nd Tuesday
For more info contact anshaw@HNTB.com

Programs       By Committee
Healthcare: klong@brasfieldgorrie.com

Transportation: askeete@proteandg.com

Hospitality: skiddoo@willisestimating.com

Marketing Mechanics     2nd Wednesday
For more info contact Teri.Ashori@tlc-eng.com

Membership     4th Wednesday
For more info contact JPascale@HOAR.com

Student Chapter Every Other Tuesday
For more info contact Lindsay.owens@knights.ucf.edu

WELCOME
New SMPS Members

THANK YOU
SMPS 2019 Annual Sponsors

GOLD

BRONZE

SILVER

AMY BURNS, LSSBB
Proposal/Technical Writer
AKEA

ASHLEY EDWARDS
Marketing & Project Coordinator
Edwards Concrete Company

STEPHANIE GUO, PHD
Sr. Proposal Manager
Jacobs

JACKIE KUGLER
Office Assistant
Above Group Inc.

LUCIANNA RAMOS
Marketing Coordinator
Barton Malow

TAYLOR WILLIAMS
Marketing Manager
KMI International

SMPS CF | CALENDAR & MEMBERS & SPONSORS
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ENGINEERING // TRANSPORTATION // ENVIRONMENTAL // ARCHITECTURE // PLANNING // LANDSCAPE ARCHITECTURE
STRUCTURAL SOLUTIONS // GEOSPATIAL // SUBSURFACE UTILITY ENGINEERING // PARKING SOLUTIONS // CREATIVE SERVICES

Offices Nationwide  |  866.909.2220  |  WGInc.com

NATIONAL
What are they up to?

SMPS CF | NATIONAL CHAPTER




