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From learning how to 

effectively utilize content

marketing to exploring how to

gain buy-in, we’re kicking off 

2019 with some great events!  

On January 23, the Marketing 
Mechanics Committee began 2019 
with the “Essentials for Effective 
Content Marketing” presented 
by Danielle Armstrong, Proposal 
Coordinator from Tetra Tech. Danielle 
focused on 3 ways to achieve 
elevated content:

1. Embrace the recursive writing 
process

2. Create valuable content

3. Improve readability and 
retention

While keeping the end in mind 
when you begin your process, you 
will be able to develop customized 
content with your value statement 
or proposal theme consistent 
throughout the entire document. 

Attendees were treated with 
examples on how to tell a story, 
how to strategically identify lessons 
learned and use them to your 
advantage within your proposal, and 
how knowing your audience will help 
create the customized content you 
need to win the project! 

Thank you to DPR for hosting our 
lunch hour event and all who showed 
up. This was a record breaking event 
for Marketing Mechanics with almost 
47 attendees!

UPCOMING EVENT
Gain Buy-In From Leadership, 
Peers And More

February 26
11:30 AM to 1:00 PM 

Do you ever feel like you have so 
many great ideas, yet every time you 
present something to your principals 
it’s instantly shut down? Anna brings 
a three-pronged approach to 
positioning your ideas, understanding 
the audience to which you are selling, 
and gaining buy-in nearly every time!

MARKETING
MECHANICS

MARKETING 
MECHANICS
Effective Content Marketing + 
Upcoming Events

2019 has started off as an exciting 
year for SMPS Central Florida! The 
2018-19 board year started-off 
strong with great programing and 
the kick-off of the implementation of 
SMPS’ new branding initiative. As we 
reflect on all the accomplishments 
of 2018, we are vigorously planning 
for an even bigger 2019 chocked 
full of programs and events that 
will “Flip the Script” and take SMPS 
Central Florida to the next level. 

We wrapped up 2018 strong with 
a brand-new Market Forecast 
program that focused on where 
the AEC industry is headed on 
both a national and local level. The 
program received excellent regards 
and was well attended. 

There were a lot of behind the 
scenes efforts going on in 2018. 
Chapter rebranding was in full 
effect. We focused on updating all 
of our collateral, both digital and 
hard copy. When you see the SMPS 
Central Florida table at events, 
come check out our new setup and 
handouts. The SMPS Central Florida 
website has also been refreshed 
to establish consistency with 
SMPS HQ and the other chapters 
across the country. As president, 
I am personally thankful for the 
opportunity to be involved this year 
with the implementation of the new 
brand.  

As a chapter, 2019 is starting off by 
bringing a fresh approach we are 
open to change and are mixing 
things up a bit. I like to look at a 
new year as a new opportunity to 
push yourself to see where you can 
improve. This year, there are three 
items that I personally want to focus 
on for our chapter:

• Increasing the value of each 
membership and overall 
engagement

• Implementation of the new 
SMPS brand and increased 
brand awareness

• Succession planning for the 
future of the chapter

Starting the year off strong, our 
January Mentor Protégé kick-
off had a record number of 13 
pairings! Over the next eight 
months, these pairs will focus on 
not only professional development, 
but personal growth as well. Our 
Membership committee have also 
organized our annual charity event 
at Second Harvest Food Bank, 
allowing our members to give back 
while also connecting on a personal 
level.  February also brings our 
annual Healthcare Program where 
SMPS members will be able to join 
C-suite level healthcare leaders as 
they discuss their vision of the Future 
of Healthcare Facilities. 

March brings a month of excitement 
with the 2018 SMPS Southeastern 
Regional Conference which is being 
held in beautiful Asheville, NC. This 
event is packed with over a dozen 
powerful learning sessions, an 
energizing keynote speaker, and 
networking events. In April, meet 
and hear from Central Florida’s 
leaders in transportation as we 
host our annual program. Looking 
forward into May, our Education 
Committee will provide a unique 
growing opportunity at our Level 
Up Education Event. You can look 
forward to an awesome day-long 
learning experience of networking 
and great speakers. You won’t want 
to miss these exciting events!

Part of the rebranding effort is 
elevating the level that SMPS is 
viewed as by AEC professionals. 
We are increasing executive-level 
awareness of our organization 
though our dynamic programing.

In addition to our larger programs, 
make sure you are checking our 
events calendar and register for our 
FREE monthly Marketing Mechanics 
events. These lunch-and-learn 
sessions are one of the best benefits 
to you as a member. If you are 
wanting to take your career to the 
next level and become a Certified 
Professional Services Marketer 
(CPSM), as our CPSM study sessions 
are about to kick-off. 

As you can see there are a lot of 
opportunities coming up that will 
require volunteer efforts. I challenge 
you to get engaged and make the 
most out of your membership by 
growing your professional network. 
The Board and Committees have 
a new year of exciting and diverse 
opportunities for our chapter, and I 
hope to see you as a part of them.

I want to finish by saying THANK 
YOU. First, to our members and their 
firms for continuing to contribute 
time and energy to support this 
amazing organization. We could 
not be doing what we are doing 
without you. Secondly, to our 2019 
Annual Sponsors. This was a record 
year for the number of firms that are 
willing to help financially support 
SMPS Central Florida. Thank you for 
your generosity and promotion of 
the importance of AEC marketers 
and business development 
professionals. 

Cheers, 

Michelle Hubbard, CPSM

SMPS Central Florida Chapter 
President

Hensel Phelps

Michelle Hubbard 
Hensel Phelps

Message from 
THE PRESIDENT

SMPS CF | PRESIDENT LETTER & MARKETING MECHANICS 
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AEC Market Forecast 

Program

On November 8th, Stephen Jones 
from Dodge Data & Analytics to 
take a deeper look into what the 
future may hold for the AEC industry. 
Key takeaways from this program 
included:

• Dodge anticipates a slowdown 
in GDP growth in 2019 – 2020

• Construction starts are 
reaching their peak for this 
cycle both nationally and in 
Florida

• Construction of office buildings 
and educational facilities are 
expected to grow in Florida in 
2019

In addition, Mr. Jones presented on 
future trends in the AEC industry 
including artificial intelligence 
for design, visualization, model-
driven fabrication (3D printing,) and 
integrated digital project delivery. 

The Future of Healthcare

Facilities

On February 28th SMPS Central 
Florida will be hosting healthcare 
facility leaders at AdventHealth 
to discuss the future of healthcare 

PROGRAMS

#SMPSCF | smpscentralflorida.com

Join Central Florida healthcare leaders in a conversation 
that highlights The Future of Healthcare Facilities.

February 28, 2019
AdventHealth Orlando Werner Auditorium 

HEALTHCARE
FACILITIES

THE FUTURE OF

ASSOCIATION OF 
MEDICAL FACILITIES 

PROFESSIONALS 

PROGRAMS
AEC Market Forecast  + What 
to know about the upcoming 
events

facilities across both Central Florida 
and the United States. Our keynote 
speaker Eric Stevens, CEO of Acute 
Care Services for the South Central 
Florida Division of AdventHealth and 
panelists representing various other 
facilities, will answer the following 
questions:

• How closely do facilities 
programs work with CEOs to 
understand the direction of the 
healthcare facility?

• From a CEO perspective, where 
is the vision of healthcare 
going?

• How can people sitting in 
this room add value at the 
front end for planning for 
construction projects while 
meeting budgets?

• How do facilities programs 
tie into the overall vision of 
healthcare systems?

SMPS/AIA/AMFP Members: $70

Non-members: $85

Sponsorships are still available! 
Contact Katie Long at klong@

brasfieldgorrie.com to sign up. 

For more information and to 
register for this event please visit 
smpscentralflorida.org. w

Transportation Program 

SMPS Central Florida will be hosting 
Central Florida’s transportation 
leaders in a dynamic discussion on 
the future of transportation in our 
region. Date, Location, and Speakers 
to be announced soon! Follow our 
social media for updates. 

SMPS CF | PROGRAMS & MEMBERSHIP

The Membership Committee

is always available to answer 

questions from our members

and help new members 

transition into the Chapter. 

The Membership committee started 
2019 with a kick-off for our Mentor-
Protégé program. Every year, the 
number of participants has increased 
and this year we have a record-
breaking 13 pairs! The pairs will meet 
1-on-1 monthly to help develop their 
professional relationships and learn 
from each other along the way. This 
year’s Mentor/Protégé Program 
will continue to the end of August 
with graduation being a part of the 
board’s end of the year event.

Next up for the membership 
committee, we held our Winter Social. 
In previous years, this social was held 
at the Second Harvest Food Bank. 
There was a time for peer networking, 
followed by volunteering as a group 
in the food bank’s warehouse. This 
event is a member favorite because 
it is basically a 2-for-1. We get to 
spend quality time with fellow SMPS 
members and give back to our 
community. 

Our Ambassador Program continues 
to grow and we are always 
welcoming members to join in. This 
program allows you the opportunity 
to meet other SMPS members and 
possibly attend events together. 
More information is available on the 
chapter website.

If you ever have any membership 
questions, feel free to reach out 
to the Director, Jackie Pascale or 
Co-directors, Maggie Chaffin and 
Amy Bolton. We look forward 
to seeing you at our upcoming 
programs.

MEMBERSHIP

MEMBERSHIP
Mentor-Protégé Program + Winter Social
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EDUCATION

EDUCATION
Spring Education Event Planning + 
CPSM Study Groups
The Education Committee

 is making plans for the 2019

 Spring Education Event and

 this will be the main topic

 of conversation at our next

 meeting. 

The Education Committee is 
ramping up for an exciting spring 
season. CPSM Week is February 11th 
through the 15th. Robin Apelado, 
CPSM, continues to lead the CPSM 
program as she did last year and 
the committee is dedicated to the 
success of our upcoming spring 
education event. The Call for 
Speakers will be posted in February, 
so if you are a seasoned marketing 
leader who is a dynamic storyteller, 
contact Education Director, Ashley 
Shaw at anshaw@hntb.com, for 
details. 

BECOME A CPSM
Study Groups are Underway!

Join the SMPS Central Florida 
Chapter’s 2019 Exam Study Group 
for the support and resources that 
will guide you along the road to 
certification. The study sessions 
are free to members and cover 
everything you need to know about 
requirements, costs, study materials, 
the application process and earning 
CEU’s after certification. 

Our next study session is set 
for February 20th. For details, 
please contact Education Co-
Director, Robin Apelado, CPSM 
at RApelado@drmp.com.

SMPS CF | EDUCATION & STUDENT CHAPTER

The Student Chapter

kicked off 2019 representing

 SMPS at UCF’s Welcome to

 the Majors event. 

They held an AEC Panel featuring 
SMPS Central Florida members 
Holly Duke, Daniel Voss and Maggie 
Chaffin who talked about their 
professional journeys and how SMPS 
has impacted them. 

They have a few awesome events 
coming up, including a branding 
meeting with the guidance of 
Michelle Hubbard, SMPS Central 
Florida President, on the importance 
of branding, branding consistency 
and creating a personal brand. 

The students will also host another 
social/fundraiser at Congo River Golf 
in late February!

If you’re proud of a project and 
want to show it off, have a couple 
of hours to play tour guide in 
your office or are looking for an 
extra hand in your Marketing 
Department, please contact 
Ashley Shaw, anshaw@hntb.
com.

STUDENT CHAPTER

STUDENT CHAPTER
AEC Panel + Upcoming Events 
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2018 - 2019
CALENDAR OF EVENTS

9.15.2018 Congo River Social with Student Chapter

9.19.2018 New Member Breakfast

9.26.2018 Adding Video Content to Your Marketing Plan

10.18.2018 AIA/SMPS Social at ACE Cafe

10.21.2018 Student Chapter Fundraiser Buffalo Wild Wings

10.23.2018 Student Chapter Fundraiser at Chipotle

10.24.2018 Develop Data Collection & Maintenance Program

10.30.2018 Student Chapter Halloween Social

11.6.2018 A/E/C Market Forecast with Dodge Analytics

11.14.2018 Tour of Triangle Reprographics Facility

11.6.2018 Student Chapter Fundraiser at Menchies

12.13.2018 CPSM Information Session

1.2019 Mentor-Protege Kick-Off

1.23.2019 The Essentials for Effective Content Marketing

2.06.2019 Member Social + Give Back (2nd Harvest)

2.11-15.2019 CPSM Week

2.26.2019 Leadership Buy-in

2.28.2019 The Future of Healthcare Facilities

3.18-20.2018 SMPS Southeast Regional Conference (Asheville)

3.27.2019 Social Media Strategy

4.2019 Transportation Program

4.17.2019 CPSM Exam - Are you ready?

4.24.2018 The Integration of PR and BD to Generate New 
Reveneue

5.2019 Spring Ahead Education Event

5.22.2019 The Power of You

6.2019 Summer Social Event

6.2019 Summer Program

7.2019 Marketing Mechanics - TBD

7.31-8.2.2019 Build Business Conference (Washington, D.C.)

8.2019 Excellence in Construction Awards Judging with 
ABC

8.2019 End of the Year Gala and 
Mentor/Protege Graduation

2019 CPSM WEBINARS & TESTING

1.23.2019 Domain 1 Marketing Research 

2.20.2019 Domain 2 Marketing Planning

3.06.2019 Domain 3 Client & Business 
Development

3.27.2019 Domain 4 Proposals 

4.10.2019 Domain 5 Promotional Activity

4.24.2019 Domain 6 Management

05/01 Comprehensive Review

4/29 - 5/3 Test Registration Week

CPSM Study Groups meet in person Wednesdays at 6 PM.

MONTHLY COMMITTEE MEETINGS

Board of Directors     3rd Wednesday
For more info contact MHubbard@henselphelps.com

Communications       1st Wednesday

For more info contact BBourgeois3@henselphelps.com

Education           2nd Tuesday
For more info contact anshaw@HNTB.com

Programs       By Committee
Healthcare: klong@brasfieldgorrie.com

Transportation: askeete@proteandg.com

Summer: sfoor@drmp.com

Marketing Mechanics     2nd Wednesday
For more info contact Teri.Ashori@tlc-eng.com

Membership     4th Wednesday
For more info contact JPascale@HOAR.com

Student Chapter Every Other Tuesday
For more info contact Lindsay.owens@knights.ucf.edu

WELCOME
New SMPS Members

THANK YOU
SMPS 2019 Annual Sponsors

GOLD

BRONZE

SILVER

Sabrina Freeman
Marketing Manager
KPM Franklin

Brittany Rizzo
Marketing Coordinator
Garney Construction

Silvia Tenorio
Marketing Coordinator
Garney Construction

Pamela Villafane
Sales & Marketing Manager
The Carroll / Adams Group

Kalia Graham
Industry Coordinator
The Whiting-Turner Contracting Company

Lyndell Mims
President
Mims Construction Company

Jorge Pena
Life Safety Consultant
SLS Orlando

Jennifer Spolyar
Assistant Operations Manager
Ardmore Roderick

Amy Burns
Proposal/Technical Writer
AKEA

Taylor Williams
Marketing Manager
KMI International

SMPS CF | CALENDAR & MEMBERS & SPONSORS



PEOPLE

PROJECTS

COMMUNITIES

bar tonmalow.com

brasfieldgorrie.com

As a long-standing 
partner, Brasfield & Gorrie 
supports SMPS Central 
Florida’s mission to
advocate for, educate,
and connect leaders in
the building industry.


